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Youth Month 2026 proved that
financial education drives growth.

My First Nest Egg partners turned
engaging financial education into record
youth account growth, increased
deposits, stronger branch traffic and
deeper family relationships.




THE DIVE INTO LENDING YOUTH
MONTH CAMPAIGN

For Youth Month 2026, My First Nest Egg provided each partner a
fully branded turnkey financial education campaign to teach kids
all about lending. Campaign included:

e Dive Into Lending activity books and worksheets
 Animated educational video series

e Parent guides

e Frontline staff activation guides

e Branch marketing materials

e Social media content

 Newsletter inserts

« Campaign ideas and engagement resources

Partners customized the program to fit their communities, adding
local promotions, events, contests, and branch activities while using
the campaign as a foundation for Youth Month outreach.
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https://meetings-na2.hubspot.com/nicolle-hood?uuid=62bd8805-7c46-4fdf-92ac-d7d1185beca8

Southwest

LOUISIANA CREDIT UNION

Turning Enthusiasm into Accounts

Southwest Louisiana Credit Union launched a high-energy Youth Month campaign that delivered
measurable growth across the organization. Through themed branch activations, staff incentives,
and coordinated outreach, the credit union opened 130 new youth accounts during April.

Using Dive into Lending as a starting point, the team customized the campaign with interactive
promotions and branch experiences that kept employees engaged and brought more families
into branches throughout the month.

By the Numbers

160 $30,000+ 8

In youth savings and
checking deposits

New youth accounts
opened

Youth CDs opened, including
an additional $10K in deposits

4 \
“My First Nest Egg What Drove Results
knocked it out of
the park. The Themed Branch Activations
campaign Treasure hunts, slime workshops, pirate days, and youth
materials made it signing events created excitement across branches and
easy for our team encouraged more family participation throughout April.
to create
excitement @ steff Buy-in . .
throughout Youth Frontline employees played a major role in the
campaign’s success. Incentives like gift cards and half
Month, and the .
! days off helped keep teams motivated and Youth Month
results were top of mind
outstanding.” '
hDAiE:Ieacrtlng:Jaf(I:-‘?r?c‘r?)iial Coaching o A Strong Starting Point
My First Nest Egg provided a ready-to-use framework that
. J

helped Southwest Louisiana CU quickly launch and scale

their Youth Month campaign.
BOOK A MEETING

8 My First Nest Egg © My First Nest Egg 2026



https://meetings-na2.hubspot.com/nicolle-hood?uuid=62bd8805-7c46-4fdf-92ac-d7d1185beca8

L BELCO

COMMUNITY CREDIT UNION

Extending Youth Month Beyond the Branch

Belco Community Credit Union used Youth Month as an opportunity to reach families throughout
the community, bringing financial education into branches, schools, community events, and local
gatherings across the month of April.

From Baseball Student Night to Senior Citizen Night, the Belco team consistently incorporated My

First Nest Egg materials into their outreach efforts, helping introduce more families, students, and
even grandparents to youth financial education resources.

Youth Month Highlights

46 32 24

New Safari Accounts New Teen Accounts Refer-a-Friend accounts
opened opened totaling $39,000 opened

75 150

Students received Youth Month match Dive Into Lending books distributed at
incentives community events

“Using My First A Consistent Community Presence
Nest Egg materials

across all our Youth
Month outreach

Belco incorporated Dive Into Lending materials into every
aspect of their Youth Month outreach, creating a cohesive
experience across branches, schools, and events.

helped create a This consistent visibility helped reinforce Belco's
phenomenal commitment to supporting families with accessible,
experience for our community-centered resources.

community.”

This consistent visibility helped reinforce Belco's
Angela Barlup commitment to supporting families with accessible,

Financial Education Program Manager commu n]ty_centered resources.
\. J

@ My First Nest Egg © My First Nest Egg 2026



FORESTA$8 AREA

FEDERAL CREDIT UNION

Bringing Energy and Excitement Into Every Branch

Forest Area Federal Credit Union turned Youth Month into a lively, branch-wide experience filled
with themed activities, decorations, giveaways, and meaningful family interactions throughout April.
What stood out most was the enthusiasm across the organization. Branch teams fully embraced the
experience, creating welcoming environments that made Youth Month feel fun, approachable, and
community-driven for families visiting throughout the month.

That energy translated into real results, with FAFCU welcoming 67 new youth account members
during Youth Month while also receiving positive feedback from both parents and Branch Managers
about the in-branch experience.

Highlights From Youth Month

: JATAN
67 /I ﬂ \\
New youth account Branch-wide participation Themed decorations,
members welcomed across the organization giveaways, and family activities

0

Positive feedback from parents Strong staff participation and
and Branch Managers in-branch engagement

“My First Nest Egg helped make Youth Month Looking Ahead
exciting not only for our young members and
families, but for our staff as well. The interactive
and ready-to-use materials and pre-determined
themc? gave our bra{'pches t.he fl.exibility to have Union is already

fun with the campaign, build friendly engagement planning additional
across teams, and create memorable experiences youth outreach efforts,
for members throughout the month.” including a back-to-

school youth account

Emily Lawrence i i
A e BOOK A MEETING campaign later this year.

Following the success of
Youth Month, Forest
Area Federal Credit
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CREDIT UNION®

Creating a Youth Month Families Remember

MidAmerican Credit Union turned Youth Month 2026 into a month-long celebration that brought
energy and excitement into branches across the credit union.

Throughout April, branches embraced Hawaiian Fridays, costume contests, open houses,
giveaways, photo booths, and themed activities. Their success shows how creativity, staff
engagement, and community-focused experiences can turn financial education into something
families genuinely want to participate in.

Highlights From Youth Month

. AN
758
2%
Youth Month referrals Branch-wide participation Family-focused branch
across the organization events and open houses

l NV \ ‘
Team competitions and themed staff Interactive experiences that made
engagement activities financial education fun and approachable

4 A
“One of the best parts What Made It Successful
of Youth Month was
seeing our branches
fully embrace the

Engagement Across the Credit Union
Employees fully embraced the campaign, helping create
excitement and encouraging meaningful conversations

eXperience and with families throughout the month.
create moments
families genuinely ° Creative Community Experiences
enjoyed being part From themed dress-up days to photo booths and
of.” giveaways, branches created welcoming experiences that
o TT o] ravaen brought families into the credit union in fun and
Director of Marketing memorable ways.
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